2008 MEDIA KIT

St '78“

the junior high Mesris mogoina march/april 08 =

AMANDA /& - | ' END OF
BYNES & /# W EIGHTH

GRADE
Actress, Artist, £ #MIIIRS IS Ready
Fashion /,a_r""' e \‘ L% orNot,
Designer! " ’ Hb Here It

We’'ll Prove
N SEWILDERED,

We're ﬂfar.'irmg

& RIJMEO V=
T /IﬂJIJlHHm

o i Hesinge

P.O.BOX 450 0 NEWARK CA [0 94560 0 WWW.SIX78TH.COM



Mission
SIX7*8th is a junior high lifestyle magazine that is as intelligent, pARY ﬂ”i
trendy, and constantly changing as its readers. It is devoted to (' =/ l lﬁ' Il
complementing a stylish design with topics encouraged by Jry
parents and teachers to help girls navigate personal and school \!.
success. SIX7*8th delivers a redlistic view of the transition girls L VB

experience during junior high, and a representational voice of
tween culture.

Why SIX7#8"1Is Unique

The entire SIX7*8th staff genuinely believes in protecting girls from growing
up sooner than they are ready. We also believe that it isn't logical to
deprive her of the realities and great potential that the world has to offer.
There isa smarter, more responsible, way to deliver entertaining print
media: balance age appropriate content with a design that makes her

feel she is a part of something “bigger” than she is. Can you think of another
magazine as stylish as SIX7*8" that can offer the same?

“l would like to subscribe to your
magazine for my daughter. Thank
you for a magazine for the
"tweens." | am so tired of going
through another more grown-up
magazine and having to rip out
Inappropriate pages.”

J. Spelker
New Jersey

Entertaining ¢ Scholastic * Parent Friendly * Trendy
Informative ¢ Intelligent  Stylish ¢ Realistic
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Distribution

The tween demographic is a phenome nal market.
Join SIX7*8th as we take part in its growth.

THE SIX7*8th

JUNIOR HIGH SCHOOL MARKET:
Ages 10-14

100% Female

US & CANADIAN DISTRIBUTION:
8,000 Subscribers

60,000 Copies Distributed Through Coast to
Coast Newsstand Distributors

AUTHOIZED RETAILERS:
A&P
Albertson’s
| B Dalton
PROMOTION: Barnes & Noble
SIX78th.com Website Borders
Biannual Direct Mail Campaigns Giant Eagle
Marketing Partnerships: Hastings
Beacon Street Girls Jewel Osco
Claire’s Stores K Mart
BE Kroger/Kroger Southwest
Girl Scouts of CA Meijer Inc
Jamaican Tourist Board Pathmark
Junior High School Nationwide Publix
Safeway
Supervalue
“Guess whose magazine we’re using as a Universal News
resource? That’s right! We have the most Waldenbooks

recent issue of SIX78*th. Yours is one of

the most preferred tools of the trade!” Wegman’s Food Markets

Wendy Reinknecht . . .
School Teac her **Most recognizable retailers listed only

New Jer sey
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Editorial
Features

Junior high is not a just a
description of a school- it's a
lifestyle. We get it, and we

have created every page in

our magazine to reflect her
experiences. The transition from
elementary school can be diffucult,
but with our help it is a little easier
and a lot more fun. Sneak a peek
at some of our regular features:

School Wo es

Tips to boost grades and impress teachers, the
latest school products, or any information she’ll
need to help her succeed scholastically she’ll find
here.

YourSpace

Letters to the editor has a new twist. Girls who
write in have an opportunity to see their letter and
decorated envelope posted on the YourSpace
bulletin board. Letters, poems, pics, artwork, and
more are all displayed and girls can’t get enough
of it!

Oops and Ohs

At some point everyone has wanted to

crawl under a rock and hide. SIX7*8th has
collected the funniest (and most humiliating)
stories ever told from junior high girls all
over the US and Canada. It will remind her to
always laugh at herself because we've all
been there.

SIX7S
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Fashion

Every issue is packed with pages of fashion spreads
and products. SIX7*8¢h helps her create her own
style, or recreate the latest trend on a budget. We
make fashion easy so she can focus on the hard
stuff.

Sports Highlights

Individual and team sport athletes share

what makes them passionate about their

sport. Profiles range from female rugby teams to
girls who ride the waves, like they were born in the
water. Reading our sports highlights teaches girls
the importance of team work, physical activity, and
a positive attitude.

Habits and Randoms

Of course we didn't forget our cool twist on
the celebrity interview, HELP! From Brian
and Jen, quizzes to reveal the “real” you,
skincare, BFF iss ues, health topics, and
managing relationships at home and
school.



Editorial Calendar

JAN/FEB 2008 (Cover- Ryne Sanborn, High School Musical)

"To The New Year, With Love"

Sweater Seaso n: Winter fashion

Valentine's Sleepover: Recipes, games, and productreviews for a perfect slumb er party
Room Quarantine: Creative ways to keep aroom clean

Me, Myself, and I: Safety fips for staying home alone

MAR/APR 2008 (Cover- Ama nda Bynes)

“Spring To Life”

Wardrobe Staples: Fashion basics

Less Is More: Makeup and hair advice for enhan cing natural beauty
Teen Yoga: Instructions on the basics

Sites to Scope : Usefu |l website reviews

MAY/JUN 2008 (Cover- Jen Steele)

“Sponge Up Summer”

Classy Casual: Skirts & dresses

Don't Sweat It: Skin and hai r tips, plus product reviews for the summer months
Celebrating Mom and Dad: Gift guide and inspirational quo fes

School Woes: Boost you r grade s with practical fips, plus a “Stock Your Locker” product
review

JUL/AUG 2008 (Cover-Abigail Breslin)

“Back-To-School”

Hit The Halls: Back-To-School in A+ Fashion

Hair Highlights: Styling products and h ow-to fips for simply great hair

Back-To-School Product Guide: The coolest school products, foo good to miss

School Woes- Standardized Tests: Products, strategies, and perspe ctives to handl e test
taking

SEP/OCT 2008 (Cover- Monique Coleman)

“The Colors of Fall”

Step It Up: Fall fashion frenzy

Dance Or Run: Major shoe fun

Fitness Feast: Exercise and relaxation instructions
It's Not A Report Card: Using progress reports wisely

NOV/DEC 2008 (Cover- TBD)

“Holiday App lause”

All That Glitters: Sparkling h oliday fashion

Present Pointer: Affordable, fun, frendy—the gifts you need to se e
The Heart of t he Matter: True meanin g beneath the wrapping paper
Happy New Year: Fresh beginnings and n ew dreams

*Editorial Calendar Subject To Change
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Marketing
Opportunities

Tweens continue to establish themselves in the market with greater access
to income from allowances and gift money. It is estimated that tweens
spend $10 billion annually and influence an additional $74 billion of family
spending. SIX7*8th will help you build brand identity within this very
powerful and economically influential demographic.

Generate buzz in the market
for your products and create
an impression in the minds of
your target market through the
following:

BONUS SPACE
CUSTOMIZED CONTESTS sdmini blog
PROMOTIONAL GIVEAWA YS | s
SURVEYS | ==
BEHIND THE SCENES | ST |G === [claire’s
EDITORIAL OF YOUR PRODUCT _ : ‘*"’
WEBSITE BRANDING:
e Links )
« Sponsored Pages “Advertisers can't afford to
© [ ignor e the tween demographic. They
e Contests h b £ t
- Giveaways ave become a force to
e Quizzes be reckoned with.”
e Commercial Ads
- Pop Under Ads Lisa Fernandez,
Research D irector
Action 36 TV

Brand Loyalty * Aw areness * Buzz * Exposure
Brand Identity * Promo tion

SIS
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Specifications

For technical questions or extensions on
materials due dates please contact:
Angie Rangel

1.408.668.4877

Please send all com pleted packagesto:
Angie Rangel

37899 Birch Stree t

Newark, CA 94560

FILE TYPES ACCEPTED
Adobe PDF-XTA

Note: Files e xported directly from Adobe
InDesign should use Maximum JPE G
compression and NOTthe ZIP compression
when postripting and distiling. The JPEG
compression is more stable and produces
no visible artifactina.

PAGE SIZES ARE AS FOLLOWS:

NON-BLEED

Full page 8" x 10 7/8"

1/2 page horiz 8" x 5 7/16"
1/2 page vert 3 3/4" x 10 7/8"

BLEED

Spread 16 1/4" x 11 1/8"

Full page 8 1/4" x 11 1/8"

1/2 page horiz 8 1/4" x 5 9/16"
1/2 page vert 3 7/8" x 11 1/8"
1/3 page vert 2 7/8" x 11 1/8"

SIS

B forior g Fastage magazine.

Printing Process: WEB OFFSET

Binding Process: Saddle stitched.

Safety: 1/4" from trim on all foursides.
Bleed: 1/8" outside of tfrim size.

Register Ma rks: Ifems not intended for print
should be located 1/4" outside of trim size.
Line Screen: 133 Ipi

Colors: CMYK. NO SPOT Colors.

PLEASE INCLUDE WITH FILES
Document

Fonts (screen and printer)
100% sized lasers

Color Proofs for ads

Please makes sure that allimages supplied
are not RGB or LZW compressed. They must
be aflea st 266 dpi. They must be CM YK.
B&W images should be specified; either
grayscale or 4C B& W.

FULL PAGE HALF PAGE HORIZONTAL

HALF PAGE VERTICAL

1/3 VERTICAL
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